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DEAR READERS,

We're delighted to present our 2024 update on Jägermeister's sustainability strategy to you.  

Sustainability continues to gain importance for us – not only as a business imperative, but as a powerful way to create  
lasting value for society and our planet. One of the core values that has always defined Jägermeister is our respect for nature.  
This principle runs deep in our tradition and has been reflected for over 90 years in the verse printed on every bottle:  
’This is the hunters’ honour shield, which he protects and looks after his game, Huntsman hunts, As it should be, the  
Creator in the creatures honour.’ 

For us, corporate sustainability means shaping growth in a way that balances financial success with social equity and the 
preservation of natural resources. Embedding sustainability into our strategy also opens up valuable opportunities – from 
building stronger stakeholder relationships and accessing new markets to fostering innovation.  

This year's results clearly show that we're on the right path, moving closer to our goals step by step. They also reaffirm that 
sustainability is not just something we talk about – it's something we live. We're taking responsibility and channelling our 
innovative energy into overcoming challenges and creating long-term solutions. Our commitment to sustainability is firmly 
anchored in our guiding purpose "Best Nights of Your Life – Today and Tomorrow" and is an essential part of our Strategy 
2030.  

We're actively preparing for the EU's Corporate Sustainability Reportiwng Directive, which will soon define the framework 
for how we report on our progress. Aligned with our motto #NoPlanetNoParty, we fully support global efforts to limit global 
warming to no more than 1.5°C above pre-industrial levels. This directive marks another important milestone in embedding 
sustainability into our company's culture and reaffirming our long-term responsibility. 

We warmly invite you to read our third Sustainability Update. Together, we are advancing sustainability – taking steps big 
and small toward becoming true #changemakers.

We look forward to continuing this journey together with you.

With meisterful regards,

Michael Volke, Chairman of the Board of Directors Christopher Ratsch, Member of the Board of Directors Berndt Kodden, Member of the Board of Directors

FOREWORD  
BY THE BOARD
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ANOTHER BRONZE FOR JÄGERMEISTER IN THE ECOVADIS 
SUSTAINABILITY RATING

EcoVadis, a leading platform for sustainability  
ratings across entire supply chains, has assessed over  
100,000 companies. With our second assessment in the 
sustainability ranking, Jägermeister has once again earned 
the Bronze award – a solid result we are proud of. Only the top 
35% of companies in the "Spirits" category receive a medal, 
confirming that we've successfully built a strong sustainability 
management system and that our efforts in sustainability 
projects are making an impact.  

For 2024, EcoVadis raised the bar for its rating criteria, which 
is why we are pleased to report that we have made steady 
progress and improved our overall score by 13 points. 
With this rating, Jägermeister now ranks among the top 
17% of all companies assessed by EcoVadis.

Our purpose is clear: "Best Nights of Your Life – Today & Tomorrow." We want to celebrate the best nights of life, both today and in 
the future. Through the three focus areas of our sustainability strategy – Celebrate, Produce, Work – we embrace our responsibility 
as a global company.

As a family-owned business, the next generation is especially close to our hearts. We view sustainability as our "new normal" and are 
fully committed to it. Together with the owner family, all employees, our suppliers, and partners we are on a journey to become one  
of the most sustainable companies in the industry. Our journey is already showing positive results, with visible progress today.  
This Sustainability Update outlines our ambitious goals and the milestones we've achieved in 2024, while providing an overview  
of where Jägermeister stands in terms of sustainability. 

SUSTAINABILITY IS A CORE  
ELEMENT OF OUR PURPOSE.

SUSTAINABILITY

ON TRACK TO MAKING SUSTAINABILITY  
THE NEW NORMAL: OUR MATERIALITY ANALYSIS

To advance the goals of our sustainability strategy, we 
are working together on both existing and new projects. 
Sustainability is treated as the new normal across all 
departments, and we are training our employees to ensure 
that every role at Jägermeister becomes a sustainable role.
  
All topics within the Celebrate, Produce, and Work action areas 
contribute to achieving the sustainability goals outlined in 
our strategy. The Materiality Analysis identifies and evaluates 
the company's most important – or material – sustainability 
topics. It prioritises areas that bring the greatest benefit 
or impact for sustainable action to our stakeholders. This 
analysis serves as the foundation for our activities, helping us 
to set priorities and allocate resources effectively.

We have identified key projects with the greatest leverage 
and influence on our sustainability strategy, and present 
them in our Sustainability Update. These include topics 
related to biodiversity and ecosystems, our consumers 
and retail partners, and our own workforce. To ensure that 
sustainability becomes the new normal across all locations 
and departments at Jägermeister, we actively involve all 
employees in supporting this journey with their expertise, 
enabling them to contribute in defining and advancing the 
material topics. 



AT JÄGERMEISTER, WE WANT 
TO MAKE SURE TOMORROW IS 

ALWAYS FOLLOWED BY 
ANOTHER GREAT NIGHT

SAVE THE NIGHT: SECURING THE FUTURE OF NIGHTLIFE

Through a variety of initiatives, we are working to ensure 
that we can continue to celebrate the best nights together, 
both today and tomorrow. In 2024, more than 500 funding 
applications from 62 countries were submitted to the SAVE 
THE NIGHT Fund for consumers, representing a 71% increase 
from 2022, when the fund was established. Three standout 
winning projects from the UK, South Africa, and Colombia, 
tackle important socio-political issues and actively promote a 
more inclusive, responsible, and safer nightlife experience.

Beyond the consumer-focused Fund, over 20 additional  
SAVE THE NIGHT projects of various scales were implemented 
in different markets in 2023. These projects addressed critical 
topics such as safety, diversity, and sustainability. 

EXPLORE SAVE THE NIGHT ONLINE 

CONSUMER HAPPINESS IS OUR UTMOST PRIORITY. WE ARE 
COMMITTED TO ENGAGING WITH OUR CONSUMERS TO FOSTER 
RESPONSIBLE CONSUMPTION AND SAFE NIGHTS.CELEBRATE

CELEBRATE 
CELEBRATE 
CELEBRATE 
CELEBRATE 
CELEBRATE
CELEBRATE 
CELEBRATE 
CELEBRATE

SAFE NOW: FOR A SAFER NIGHTLIFE EXPERIENCE

As part of the SAVE THE NIGHT initiative, we've partnered 
with the SafeNow app to improve safety in nightlife. Whether 
at train stations, clubs, public spaces, or large events like 
festivals or Oktoberfest, our goal with this partnership is to 
make nightlife safer. As one of Germany's most downloaded 
lifestyle apps, SafeNow offers help with a simple tap: pressing 
a button in the app triggers an alarm and sends the person's 
exact location to predefined contacts. In addition, many 
events feature SafeNow zones where security personnel can 
be alerted directly. Through this partnership, we aim to turn 
all Jägermeister locations into SAFE ZONES and establish as 
many safe zones as possible.

GLOBAL SPOTLIGHT: MOUNT OLYMPIA 

SAVE THE NIGHT is also making waves in South America.  
In Cali, Colombia, women have traditionally been responsible 
for the home and family, leaving little time for creative work. 
As a result, the nightlife and cultural scene has largely been 
shaped by male roles and norms. Through our Mount Olympia 
project, we're working to change that by giving diverse voices 
the platform they deserve. Valuable skills are shared through 
project workshops, and we provide access to resources, pay 
artists, and organise performances to increase visibility.

LGBTQIA+ SAFE SPACES
The Stonewall Inn is globally recognised as the 
birthplace of the LGBTQIA+ movement, and 
Jägermeister has built a close relationship with the 
organisation's network. In 2022, the Mast-Jägermeister 
US office became the first-ever certified physical "Safe 
Space." Since then, Jägermeister has been providing 
support to venues seeking certification as Safe Spaces 
through the Stonewall Inn Gives Back Initiative. 
Meanwhile, more than 300 venues have been certified. 

https://www.jagermeister.com/exploration/save-the-night


WHAT’S NEXT? 
AFTER THE MEISTER CODE 2.0 COMES THE MEISTER CODE 
CHECK TOOL 2.0 – MORE TARGETED QUESTIONS, MORE PRECISE 
INFORMATION, AND UPDATED WEIGHTING CRITERIA TO HELP 
EVALUATE AND DOCUMENT POS TOOLS EVEN BETTER.

SUSTAINABLE INNOVATION FOR ICE-COLD SHOTS:  
OUR COOLING DEVICES

With our cooling devices, we guarantee ice-cold shot  
moments for our target audience. Our global portfolio of 
devices includes various types of tap machines and freezers, 
which we continuously improve in terms of materials, 
efficiency, and packaging. For example, we've increased the 
percentage of recycled plastic in the housing of our 3-Bottle 
Tap Machine 4th Gen by 15%. Our new 1-Bottle Tap Machine 2.0 
is more energy-efficient than its predecessor, and its volume 
has nearly doubled to 950 ml. In the freezer category, our Mini 
Freezer received a B rating under the new energy efficiency 
labels, making it "best in class" within our freezer portfolio. 

YOUR ICE-COLD SHOT IS MADE POSSIBLE BY OUR COOLING 
DEVICES. WE AIM TO REDUCE THE NUMBER OF OUR MODELS 
AND MAKE OUR PORTFOLIO AS EFFICIENT AND AS CIRCULAR 
AS POSSIBLE.

CELEBRATE
CELEBRATE 
CELEBRATE 
CELEBRATE 
CELEBRATE 
CELEBRATE
CELEBRATE 
CELEBRATE 
CELEBRATE

MEISTER BOOK RENTAL & REPAIR

The Meister Book Rental & Repair serves as a one-
stop resource for rental and repair concepts for 

tap machines, including the best practice concept 
from the Czech Republic. Several other markets are 

currently developing service concepts that extend the 
product lifecycle. Various rental concepts introduce 
systems that allow for more effective product use. 

Additionally, the global use of the new Digital Guide 
enhances the maintenance and management of 

products, contributing to a longer product lifespan.

THANKS TO A REMARKABLE NETWORK 
OF SERVICE PROVIDERS, THE CZECH 

REPUBLIC HAS INTRODUCED A 
NATIONWIDE REPAIR SERVICE FOR TAP 
MACHINES. AS A RESULT, A TOTAL OF

85%

THE WORLD'S RESOURCES ARE LIMITED. 
WE WANT OUR MERCHANDISE AND POINT-OF-SALE TOOLS TO 
BE SUSTAINABLE, AND STRIVE TO ESTABLISH THE PRINCIPLES 
OF A CIRCULAR ECONOMY.

OUR MEISTER CODE UNLOCKS  
MORE SUSTAINABILITY AT THE POS

We are committed to sustainable practices in our point-of-sale 
(POS) tools through our Meister Code, a framework for driving 
sustainability in development and design. The Meister Code 
is built on four pillars: recyclability, conscious resource use, 
transport, and materials. All merchandise products must be 
developed according to specified criteria and documented 
using a dedicated check tool. 

In 2023 and 2024, we gradually expanded the Meister Code to 
include details on commonly used materials and explanations 
on product compliance. All employees and partners who work 
with advertising material are required to complete the Meister 
Code training available on our internal learning platforms. 
Nearly 200 employees have successfully completed the 
training since 2023. 

To achieve our sustainability goals, all employees at Jägermeister 
must follow the Meister Code when developing and sourcing 
POS and promotional materials. Compared to 2020, we already 
reduced the number of POS items in our global portfolio by 
30% in 2023, thus meeting one of our set targets.

BOTH OUR BOTTLE SERVES (SHOWN) AND BOTTLE GLORIFIERS ARE MADE  
FROM RECYCLED MATERIALS. THE REMOVABLE LIGHT MODULE CAN BE USED  
FOR BOTH PRODUCTS. ADDITIONALLY, THE BOTTLE SERVES ARE STACKABLE, SO 
THEY SAVE SPACE.

OF DEFECTIVE TAP MACHINES  
WERE REPAIRED IN 2024.



HIGH STANDARDS FOR OUR BOTANICALS  
ENSURE TOP QUALITY

The herbs, blossoms, roots, and fruits that create Jägermeister's 
unique flavour have always been subject to high standards.  
By adhering to specific principles in sourcing and the use 
of raw materials, we maintain this commitment to quality. 
In addition to product quality, we also prioritise ecological 
factors, such as the sustainable cultivation of botanicals and 
social responsibility for the communities in the countries 
of origin. Jägermeister is a member of the Union for Ethical 
BioTrade (UEBT), which commits us to sourcing practices 
that respect both people and biodiversity. To deliver on this 
commitment, we have developed an ethical sourcing plan for 
our botanical ingredients sourced from over 40 countries 
across Europe, Asia, Africa, and the Americas. With the help 
of UEBT, we evaluated all 56 botanical raw materials for due 
diligence in biodiversity and social responsibility in our supply 
chains by the end of 2024. Based on this evaluation, we are 
developing measures and taking actions to promote greater 
biodiversity. At the end of 2024, 70% of the botanicals in 
Jägermeister products were certified organic.

STRONG SUPPLY CHAINS ENHANCE OUR RESILIENCE.
WE WILL ENSURE SUSTAINABLE SOURCING THROUGH 
SUPPLIER AUDITS, CERTIFICATIONS AND BIODIVERSITY 
CONSERVATION PROJECTS.

PROMOTING BIODIVERSITY

To ensure the continued availability of at-risk resources, we 
implemented two biodiversity projects in 2024: the Agroforest 
Ghana Project, covering 64 hectares, and the Kiebitz Project, 
working with farmers in the Wolfenbüttel district. The latter 
project covers 117 hectares (2023-2024) and will expand to  
595 hectares (2024-2025) of biodiversity-focused land.  
The startup Kiebitz helps businesses create nature-positive 
agricultural value chains that protect and restore nature. In 
collaboration with local agricultural and forestry operations, 
regional environmental protection measures are carried out 
with fair compensation for the partners involved. The focus is on 
enhancing soil fertility and biodiversity through measures such 
as species-rich cover crops, flower strips, nesting islands for 
farmland birds, deadwood piles, and carbon sequestration.

PRODUCE
PRODUCE
PRODUCE
PRODUCE
PRODUCE
PRODUCE

JÄGERMEISTER STRIVES  
FOR SUSTAINABILITY 

ALONG THE ENTIRE VALUE  
CHAIN – FROM OUR  
56 BOTANICALS TO  

YOUR ICE-COLD SHOT.

70%
AT THE END OF 2024, 

*In 2023, we had already reached 75%. This decrease is due 
to weather-related harvest losses among producers in the 
countries of origin. These losses made sourcing from non-

certified sources necessary. While the producers we selected 
follow ecological standards, they are not certified. Our goal for 

the future is clear: we aim to source all botanicals from certified 
organic sources.

ELECTRIFICATION OF  
OUR VEHICLE FLEET

We aim to convert our car fleet in Germany to  
fully electric vehicles by the end of 2025. 

 By 2024, 69% of our cars were electrified (52% fully 
electric / 17% plug-in hybrids). Across our sites in 

Wolfenbüttel, Linden and Kamenz, we have already 
installed a total of 35 charging stations.

FLOWER STRIPS ARE AN IMPORTANT PART OF THE KIEBITZ PROJECT TO 
FOSTER BIODIVERSITY IN AGRICULTURE.

OF OUR BOTANICALS WERE 
CERTIFIED ORGANIC*



WASTE AS A RESOURCE: 99.9% OF OUR PRODUCTION  
WASTE IS RECYCLABLE

By 2025, our goal is to ensure that all production waste is 
recycled or repurposed. This approach allows waste to be used 
for a meaningful purpose, directly or indirectly replacing other 
materials and returning valuable resources to the cycle. In 
2024, we made significant progress with our operational waste 
and resource management strategy. Materials such as glass, 
cardboard, film, and botanical raw materials – which make up 
most of the waste from our production facilities in Kamenz, 
Linden, and Wolfenbüttel – are now sorted and processed 
for recovery. Recycling options were also established for the 
aluminium caps used in our bottles. In total, 99.9% of production 
waste was recoverable in 2024.

THE CONSCIOUS USE OF RESOURCES IS KEY. WE STRIVE TO 
REDUCE WASTE AND WATER USAGE IN OUR PRODUCTION 
AND MAKE ALL OUR PACKAGING RECYCLABLE OR REUSABLE.

THERE ARE NO BEST NIGHTS IN A HOTTER WORLD:  
WE ARE COMMITED TO REDUCING OUR CARBON FOOTPRINT.

CUTTING CO2 EMISSIONS IS A TOP PRIORITY 

2024 was the hottest year since 1850, with a global average 
temperature 1.6°C above pre-industrial levels*. To help limit 
the global temperature rise, we have set a goal within our 
sustainability strategy to reduce total emissions by 42% by 
the end of 2030. We aim to have this target validated by the 
recognized Science Based Targets Initiative in 2025. 
Our CO2 footprint covers Scopes 1, 2, and 3, and is calculated in 
accordance with the guidelines of the Greenhouse Gas Protocol. 
Nearly 99% of our emissions fall under Scope 3, which means 
they originate from our supply chain.
*Source: Copernicus Climate Change Service  
  and World Meteorological Organization (WMO).

PRODUCE
PRODUCE
PRODUCE
PRODUCE
PRODUCE
PRODUCE

WHAT’S NEXT? 
GERMANY'S MOST SUSTAINABLE BARREL STORAGE FACILITY IS 
BEING BUILT IN KAMENZ. IN 2023, GROUND WAS BROKEN FOR 
THE NEW BARREL WAREHOUSE AT THE KAMENZ SITE. WITH THIS 
PLANNED EXPANSION, JÄGERMEISTER HAS INVESTED IN WHAT – 
AS OF NOW – IS SET TO BECOME GERMANY'S MOST SUSTAINABLE 
BARREL STORAGE FACILITY, FEATURING A POSITIVE ECO-BALANCE. 
THE CO2-NEUTRAL BUILDING IS SET TO BE COMPLETED IN 2025.

CO2 FOOTPRINT 2023
MAST-JÄGERMEISTER SE

%

...

BOTTLE PRODUCTION
Production of glass bottles in 
the glassworks

TRANSPORT
Upstream and  
downstream transport

ALCOHOL PRODUCTION
Manufacturing process

SERVICES 
e.g., marketing services such as 
market research or video and 
photo production

USE OF COOLING EQUIPMENT
Cooling of our products
in outlets

RAW MATERIALS
Manufacturing process of 
materials such as sugar and 
botanicals

OTHER EMISSIONS
e.g., POS promotional materials, 
packaging, caps, business travel, 
capital goods

INSTEAD OF WASTE, MOST MATERIALS CAN BE RETURNED TO THE  
CYCLE AS VALUABLE MATERIALS.

https://climate.copernicus.eu/copernicus-2024-first-year-exceed-15degc-above-pre-industrial-level
https://wmo.int/news/media-centre/wmo-confirms-2024-warmest-year-record-about-155degc-above-pre-industrial-level


RAISING ON-THE-JOB SUSTAINABILITY AWARENESS 
THROUGH TRAINING FOR ALL EMPLOYEES

Sustainability is increasingly becoming our #NewNormal.  
In 2023 and 2024, over 400 employees participated in training 
sessions designed to build knowledge and inspire action.  
These two- or three-day, in-person workshops focused on 
key themes such as SUSTAINABILITY AT WORK, CHANGES & 
CHALLENGES and COLLECTIVE IMPACT, providing practical 
tools and fresh perspectives to integrate sustainability into 
everyday work practices.  

EACH INDIVIDUAL IS A CENTRAL DRIVER IN ACHIEVING OUR 
SUSTAINABILITY GOALS. WE HAVE SET A TARGET OF TRAINING 
ALL EMPLOYEES ON THE TOPIC OF SUSTAINABILITY.

DOING GOOD TOGETHER:  
OUR JÄGERMEISTER VOLUNTEERING DAY

Everyone in our company is responsible for sustainability.  
To empower our employees to contribute beyond their  
regular roles, we launched the Jägermeister Volunteering Day  
in 2021, in honour of Annemarie Findel-Mast. In 2024, more than 
600 employees participated worldwide. This not only boosted 
our participation rate by 20% compared to the previous year but 
also established Volunteering Day as a tradition in our company 
culture. The volunteers took part in social, ecological, and cultural 
projects – from dancing with people with disabilities and taking 
seniors on trips to the zoo, to building garden sheds. 

IT IS OUR PRIORITY THAT OUR EMPLOYEES REACH THEIR 
FULL POTENTIAL. THAT IS WHY WE ARE COMMITTED TO 
EMPOWERING OUR EMPLOYEES IN THEIR INDIVIDUAL 
DEVELOPMENT, HEALTH AND RESILIENCE.

FOCUS ON DIVERSITY: JÄGERMEISTER DIVERSITY DAYS

At Jägermeister, we aim to raise awareness of the various 
dimensions of diversity. We are committed to fostering a work 
atmosphere defined by understanding and respect every single 
day. Through events, thought-provoking talks, and informative 
sessions, we've put diversity, equity, and inclusion (DEI) at the 
forefront of our agenda. A major highlight in 2024 was the open 
training opportunities available to all employees. Additionally, 
targeted information campaigns featuring statistics and stories 
on various DEI dimensions were part of the DEI MeisterWeek*. 
A central component of our commitment is the mandatory 
Leadership Journey for identifying unconscious biases –  
a programme that over 70% of our leaders completed 
successfully in 2024. 

*A MeisterWeek is an employee engagement format in which Jägermeister employees can experience 
various impulses ranging from presentations, interactive activities and events over the course of a 
week. The topics vary depending on their relevance – from customer centricity and health to DEI.

100% OF OUR EMPLOYEES SHOULD FEEL SEEN AND HEARD 
– AND COMFORTABLE BRINGING THEIR WHOLE SELVES TO 
WORK. WE ARE WORKING TOWARDS A DIVERSE, EQUITABLE 
AND INCLUSIVE CORPORATE CULTURE.

WHAT’S NEXT? 
THE SUSTAINABILITY TRAINING SERIES WILL CONTINUE IN 2025, 
OFFERED IN BOTH ONLINE AND OFFLINE FORMATS. WE ARE 
INVOLVING ALL EMPLOYEES ACROSS ALL AREAS IN THIS INITIATIVE.  

THIS CREATES A CONSISTENT UNDERSTANDING OF SUSTAINABILITY 
AND HELPS BUILD CAPABILITIES.

AT THE JÄGERMEISTER FAMILY BUSINESS, WE 
WORK IN A COMMUNITY WHERE WE ENSURE 

THAT EVERYONE FEELS SEEN AND HEARD.
BY CONTINUALLY STRIVING FOR A DIVERSE, 

EQUITABLE AND INCLUSIVE CULTURE, WE VALUE 
BOLD AND NEW IMPULSES THAT DRIVE US 

FORWARD AS AN ORGANIZATION AND
AS A BRAND.

37%
OF OUR EMPLOYEES 

HAVE ALREADY RECEIVED 
SUSTAINABILITY TRAINING.

AT JÄGERMEISTER, WORK IS A 
UNIQUE EXPERIENCE:  

WE FOSTER A RESILIENT  
AND DIVERSE WORKPLACE, 

UNITED BY A PURPOSE

WORK
WORK 
WORK 
WORK



SUSTAINABILITY VOCABULARY

CARBON  
FOOTPRINT

Companies can contribute to mitigating the effects of climate change by revealing their carbon footprint 
data, i.e. their total greenhouse gas (GHG) emissions. These are expressed as carbon dioxide equivalent 
(CO2e), including the carbon-containing gases carbon dioxide and methane. To measure and manage the 
GHG emissions, the Greenhouse Gas Protocol was established as a classification system which provides 
comprehensive global standardized frameworks. It categorizes GHG emissions as Scope 1, 2 and 3.  
 
Scope 1 emissions are direct emissions from company-owned and controlled resources (= emissions which 
are released into the atmosphere as a direct result of a set of activities, at the corporate level.)  
Scope 2 emissions include indirect GHG emissions from purchased energy (= emissions which are released in 
the atmosphere, from the consumption of purchased electricity, steam, heat and cooling).  
Scope 3 emissions includes all indirect emissions that occur in the value chain (upstream and downstream).

CIRCULAR  
ECONOMY

A circular economy (or circularity) is a model of production and consumption, which involves sharing, 
leasing, reusing, repairing, refurbishing, and recycling existing materials and products and keeping them 
in circulation for as long possible. A circular economy reduces material use, redesigns materials, products, 
and services to be less resource intensive, and recaptures “waste” as a resource to manufacture new  
materials and products: a product is created with its own end of life taken into account when it goes back 
into the supply chain instead of the landfill.

DIVERSITY, 
EQUITY &  
INCLUSION

Often referred to as DE & I, this policy or practice is designed to make people of various backgrounds feel 
welcome and ensure they have support to perform to the fullest of their abilities in the workplace.  
Diversity refers to the presence of differences within a given setting, e.g. differences in ethnicity, beliefs,  
gender, sexual orientation, age or socioeconomic background as well as psychological, physical, and social 
differences. 
Equity is the act of ensuring that processes and programs provide equal possible outcomes for every  
individual by promoting justice, impartiality and fairness within the procedures, processes, and distribution  
of resources by institutions or systems.   
Inclusion is the practice of making people feel a sense of belonging at work. This means that every 
employee feels comfortable and supported by the organization when it comes to being their authentic selves.

ISCC The International Sustainability and Carbon Certification (ISCC) is the first international certification  
system for biomass and bio energy, both of which are important new approaches to ensure the future  
global provision of energy and fuels.

ORGANIC The term “organic” refers here to agricultural products, including food and beverages, that originate from a 
managed cultivation and production system. This system aims to maintain long-term soil fertility and pro-
tect the health of ecosystems. The use of synthetic chemical pesticides and other substances of concern 
is deliberately avoided. Organic farming aims to combine tradition, innovation and scientific knowledge to 
ensure sustainable and environmentally friendly production.

RECYCLABILITY This refers to a product being recyclable at the end of its useful life to minimize waste, pollution, and  
resource use. The product can be processed and recycled with commercial recycling processes where it 
must be sorted and aggregated into defined streams. The recycled item becomes a raw material that is 
used in the production of new products. For maximum effect, recyclability must be part of the design and 
development process. 

REDCERT Is a European certification scheme for sustainable biomass for use in the food / animal food industry.

SAI FSA The Sustainable Agriculture Initiative Platform (SAI) is a global food and drink value chain initiative for  
sustainable agriculture. With its Farm Sustainability Assessment (FSA), it enables food and drink businesses 
to assess, improve, and validate on-farm sustainability in their supply chains.

SUPPLY CHAIN 
DUE DILIGENCE 
LAW

The Act on Corporate Due Diligence Obligations in Supply Chains (Lieferkettensorgfaltspflichtengesetz) 
holds German enterprises accountable for respecting human rights in their global supply chains. 
The obligations include the establishment of a risk management system as well as preventive and  
remedial measures, making complaint procedures and regular reports mandatory.

TIER 1 
SUPPLIER

A tier 1 supplier provides what the production company needs in making the product and setting up the 
chain. Tier 1 suppliers usually provide product devices that are close to the end products. They deliver 
directly to the manufacturer.

UNCONSCIOUS 
BIAS

Unconscious or implicit bias refers to unconscious forms of discrimination and stereotyping based on 
race, gender, sexuality, ethnicity, ability, age etc. Individuals’ perceptions and behaviors can be influenced 
by their own implicit stereotypes, even if they are unaware of them. 

GLOSSARY



ABBREVIATIONS

FY Financial year 

KPI Key performance indicator 

PY Previous year 

SKU Stock keeping unit 

SLT Senior leadership teams  
(employees directly reporting to the Jägermeister board)

WIP Work in process

GLOSSARY
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